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urnew Intercoiffure magazine

looks to the future with

visionary fashion ideas.
Intercoiffure Mondial has been in
existence for 95 years and together
we have survived many crises over
the decades. Our upbeat energy is
reflected in trend-setting fashion
forecasts and international leader-
ship. Our passion drives us forward
and our long-standing Intercoiffure
friendships are a mutual source of
strength.

tanding together. Providing confidence. Maintaining composure.
Through the challenges of the past year, it has been wonderful to lean on each other. We have
always been there for each other with a tremendous compassion, even though life has changed
so drastically: for some of our friends, their livelihoods are and have been threatened, and
people close to us have passed away. Our community transcends all boundaries and is an
immensely valuable gift, because we stand united against adversity.
We love our profession and our craft because we are creative people. Creativity is a
wonderful gift because it allows us to venture into the unknown, into visionary realms of fashion.
Intercoiffure Mondial is dedicated to beauty. We love hair. We are ambitious. We learn from each
other. And we have an appetite for exploring the latest trends.
Stylists and fashionistas are eagerly awaiting our Trend Blast event in Paris at the end of May.
Intercoiffure Mondial invented this innovative competition, which consists of 60-second fashion
videos followed by a live finale on the big stage. It is an impressive demonstration of our inter-
national Power of Beauty.

Our magazine showcases hair fashion ideas from around the world, and we are looking ahead

to 2021 with optimism.
With best wishes, \/M/V‘ (/Ll/w %M

A VISION OF GLOBAL BEAUTY.
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edition 2021

INCRONISMO

ooking good! We wanted to

present a magazine full of inspi-

ration that showcases new looks.
Plus a preview of our third edition of Trend
Blast with its four fashion zeitgeist themes:
Rock-mantic, Ecolife, Metallic Silver and
Androgyne. Many Intercoiffeurs used their
weeks of enforced downtime to experi-
ment and create imnovative hair designs. We
received photo spreads from all over the world:
bold colour statements, nostalgic feminine
styles, revolutionary short cuts and avant-garde
hair dos. The result is a vast array of looks full
of joie de vivre - a bold, masterful fashion world

tour from our global community.
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Each natural ingredient is chosen consciously

We strive to fransform hair to its healthiest state, because to us
natural means professional results

We create memorable salon experiences and stunning hair results



https://www.biolage.com/
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Be an actor of the new Intercoiffure website!

Show your artistic touch
Get educational material
Promote your salon
Get in touch with the press

VISIT US NOW!


https://www.intercoiffure-mondial.org/
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BULGARIA

HAIR ART A LA ART NOIR,
CAPTURING THE NATURAL
AESTHETIC OF THE FEMME
FATALE WITH HER [CONIC,
IRRESISTIBLY ALLURING

LOOKS.

GEORGI PETKOV e |ICD BULGARIA ¢ PHOTO: DILIANA FLORENTIN
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gock-

Hair is structured and creative, constantly challenging the
boundaries in fashion with short cropped fringes.
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e dark side.

Ste s and rocker chi
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le Responsible Fashion Escapism.
1..-.; e in the Power Of Nature. g
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METALLIC
SILVER

Metallic silver is now hotter than gold or bronze.

™
0

f iridesc ues,
uristi "

Splashed hair with highli
we he wards
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A trenc ially designed for men only.

the atMc':e of gender binaries

t's ut of norWrules.

True androgy
and its association
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ZONE 2 ll
REFRESH “E
& GLOSS =

] SHADES

—
EQUALLZING
CONDITIONING
COLOR

At Redken we color in zones to protect hair integrity. This means applying alkaline liquid
R

color on virgin hair when lift or coverage is needed and refreshing previously colored
hair only with acidic liquid color, for outstanding color & iconic shine. That’s why we
created 1:1shade matches for you with alkaline permanent Color Gels Lacquers & acidic

liquid demi Shades EQ Gloss. No formulation is required. You can cover & refresh with
confidence in one simple process.

CHOOSE YOUR PERFECT PAIR TODAY AND COLOR IN ZONES LIKE A PRO.

POWERED BY SCIENCE PRESCRIBED BY PROS RED]<_EN

5TH AVENUE NYC



https://www.redken.com/
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TENSION THROUGH CONTRAST:

WHEN AN EXPERIMENTAL HAIR DESIGN
SKILFULLY PLAYS WITH CONTRASTING
EFFECTS, THE RESULT IS A LOOK OF
TIMELESS AESTHETIC DESIGN.

<« BACK TO CONTENT
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Londa

PROFESSIONAL



https://www.londaprofessional.com

ICD AMERICA CANADA BY ANNA PACITTO ¢ PHOTO; JOHN RAWSON

ICD AIVIERICA CANADA

COOL
COLORS

Go wild.

Exciting colour

highlights, new
textures and short
cuts with sharp

cotours.

Sigle-waves or
new afros provide
a counterpoint.

Those who like

<« BACK TO CONTENT

to play with their
femininity are
invited to find
inspiration here

and now.
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Find Your Beauty MY 1 L B O N

O

Beautiful Hair

MILBON

mILBON
miLBon § miLBon § miLBon | miLBon § miLBoON

SMOOTH MOISTURE REPAIR REPAIR SCAL .
HEAT

200mL € 6.8 FL.OZ



http://www.milbon.com/en/global/

PHOTO: RASMUS LUCKMANN

BY THE
ATTTUDETO LIFE: UNBRIDLED FREE-
DOM. 'NATURAL, ORGANIC STYLES
ARE THEPEREECT MATCH. JUST LIKE
ALSURFERBWHO RIDES THE WAVES,
THE HAIR ARTIST TAVIES THE WILDEST
NATURAE GURLS.

SASCHA HIRTSGAARD ¢ ICD DENMARK

<« BACK TO CONTENT
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SOCOLOR.B
+ COLOR SYNC

Our exclusive Cera-Oil conditioning
complex protects the hair structure

color after color.

Pick your palette & personalize your
color with Matrix.

MATRIX



https://www.matrix.com/

eal Campus

,Real Campus, by L’Oréal” in Paris, the first school to award
a Bachelor’s degree in Hairdressing and Entrepreneurship,
celebrate its first anniversary

’Oréal announced the opening of “Real
Campus, by L'Oréal” in Paris, the first
school to award a Bachelor’s degree in
Hairdressing and Entrepreneurship. The course is
receiving funding from the ile-de-France Region
as part of the Regional Skills Investment Plan.
One year later, the first resume is very gratifying:
This initiative helps to create a new generation of
hairdressing professionals and meets the needs

of an industry undergoing major changes.

In Europe there are many job vacancies in an in-
dustry suffering from a lack of qualified workers
to meet customer demand. The Bachelor’s
degree in Hairdressing and Entrepreneurship
aspires to make the profession more appealing
to talented young people. It offers an education
adapted to the new realities of the industry by
extending and diversifying hairdressers’ skills, in
order to boost the employability of the second

biggest artisanal trade sector in France.

A pilot class of 20 students joined the campus
in January 2020. In October 2020, Real Campus
by L'Oréal launched the first official school year,
made up of 50 students. 80% of the first year’s
cursus is devoted to technical hairdressing pro-
ficiency and 20% to entrepreneurial disciplines
like management, customer care and digital ex-
pertise. The second year is divided 50/50. And
in the third year, 80% of the cursus focuses on
entrepreneurship as well as the apprentice's
professional project, and 20% focuses on hair-
dressing. The training follows a unique rhythm: 3
months of training on campus and 9 months of
apprenticeship in a hair salon.

Real Campus will welcome 50 new students in
January 2021, as well as 50 more students in the
Spring of 2021, who will follow this same rhythm
of three months in class and 9 months in a hair
salon. At the moment, classes are given digitally
due to the Covid-19 pandemic.

<« BACK TO CONTENT
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Nathalie Roos, President of the Professional
Products Division at L'Oréal, said: “We are very
proud to create this high-quality course and offer
talented young hairdressers of tomorrow the
tools they need to innovate and reshape the cus-
tomer journey. For us, it is also a societal issue:
we want to promote this essential beauty pro-
fession, help young people into work and

encourage entrepreneurship.”

Located at 98, rue Didot in Paris (14th ar-
rondissement), the “Real Campus, by L'Oréal”
facilities look out over an interior garden, and is
designed to foster discussions, practical work
and community spirit. “Instagrammable” walls
allow students to communicate through social
media. A hairdressing salon inside the school
offers them the opportunity to learn about con-

sumer experience working with real clients.
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https://www.aderans.co.jp/corporate/

KLAUS PETER OCHS ¢ PARIS/FRANKFURT e PHOTO: AXEL ZAJACZEK

PRESIDENT MiONDILAL

EXTcentury

SIRl®IN) OF THE FUTURE

:
A

ASHION TIME TRAVEL BACK TO THE FUTURE: KPO SHOWCASES BRILLIANTLY SHINY HAIR, PLAYFUL WAVES AND

NEO-PUNK LOOKS. BLONDE CROPS WITH WILD, UNFETTERED STYLING AND ULTRA-SHORT PIXIES COMBINE PUNK

APPEAL WITH ANDROGYNOUS GLAM FACTOR. AND GENDER FLUIDITY IS IN KEEPING WITH THIS SPIRIT: DON'T TELL
ME HOW TO LIVE! CURLY, LIGHT, COLOURFUL LOOKS ARE AS DAZZLING AS EXPLODING STARS.

<« BACK TO CONTENT
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JHISEIDO

| PROFESSIONAL |

SUBLIMIC

q l ) \ ~—> Strength Renewed From The Core
N 3 ( WHAT TIME CHANGES, YOU CAN RENEW. Revitalize your hair and
scalp again and again with ADENOVITAL. An innovative care line

from SUBLIMIC to regain strength from the core and reveal your inner

radiance. Look forward to a renewed and even more beautiful you. \

Shiseido Professional Brand | https://www.shiseido-professional.com/ Follow us on Instagram @shiseidopro_official


https://bit.ly/38vCiXf
https://bit.ly/3pjBH0H

TAKAYUKI OBAYASHI « FG JAPAN

SUBTLE

EXTRAVAGANCE:

CANDY COLOURS AND

GRAPHIC CUTS CREATE

UNUSUAL VISUAL

EFFECTS.

DISRUPTION IS THE

THEME OF THE MOST

ARTISTIC HAIR

CREATIONS.

<« BACK TO CONTENT
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MASTER COLOR EXPERT X=
BY WELLA PROFESSIONALS WELLA

JOIN THE

ecite
BECOME THE COLOR AUTHORITY THAT
COLLEAGUES AND CLIENTS RELY ON

Our highest accreditation in coloring hairl So much more than a training
program, Master Color Expert will change your life! You will ignite your
color skills and will be eager to re-apply your new found knowledge
and expertise in your daily color services . It's the accreditation that pays!

HOWDO 1 7
A MASTER COLOR EXPERT?

Throughout Master Color Expert program, you'll be guided by Wella Professionals
educators to develop your full potential as a colorist: you'll explore the possibilities
of color and learn how to lead confident consultations while mastering the most
advanced technologies. This program is designed as a series of interactive
training sessions culminating in final exams and assessments. Your commitment
will be high and so will your reward.

Cour cotor sates have improved Siguificantiy,
| feel very emponered to be able fo achieve
almost anything.
JORDANNA COBELLA, LON DON‘

S IE
Explore all aspects of the chemistry behind coloring hair and
advanced hair science.

S O

Dive into the cutting-edge world of creative color and progressive
techniques.
S EE

Get equipped with the solutions, confidence and expertise to tackle
any corrective salon situation.

% vow betieve in my ability to learn
whatever | set my mind to.
| feel empomiered.
AMY CARSON, NORTH AMERICA

Ready to upskill? /
Take the first step to Master Color Expert: A—

contact your Wella studio or sales representative NOW! C R
EXPERT


https://education.wella.com/home

JAPA N

KOJI FURUKUBO ¢ ICD JAPAN

HIROYUKI OBAYASHI  ICD JAPAN ¢ PHOTO: YUTAKA MORI

TRONG AND WILD, YET DELICATE AND

ENCHANTING AT THE SAME TIME.

THE BOLD CROP FOCUSES ON SOFT

CONTOURS. TRIBAL FASHION WITH ETHNIC

ACCESSORIES ARE REMINISCENT OF AFRICA.

TOSHIYUKI KOMATSU ¢ ICD JAPAN ¢ PHOTO: YUSUKE MATSIYAMA
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Since 1921 TAKARA BELMONT

Takara Belmont employees start
pursuing the new corporate purpose.

WHAT IS “BEAUTIFUL™?

WHAT DOES "BEAUTIFUL" MEAN TO PEOPLE? WE WILL SEND
THE MESSAGE OUT ABOUT THE DIVERSITY OF "BEAUTIFUL",
THE POWER OF "BEAUTIFUL" AND THE POSITIVE IMPACT THAT
"BEAUTIFUL" CAN HAVE ON PEOPLE AROUND THE WORLD.

I
TWBC 2021

TAKARA WORLD BUSINESS CONGRESS

akara Belmont Corporation (Chairman and C.E.O.: Hidetaka Yoshikawa, Headquarters: Osaka,
Purpose Japan) which manufactures and sells hair and beauty salon equipment, medical equipment and
cosmetics which of the purpose “Rise into beauty, Walk into life.”, will hold the international beauty
festival, “TWBC2021” in the company’s 100th anniversary year. This event will be a special event to
commemorate the 100th anniversary and inviting OMC HAIRWORLD, an international competition
for hairdressing techniques, hosted by OMC (Organisation Mondiale Coiffure).This event launched in
1999 and aims to further the development and evolution of professional beauty around the world. It
will be the 8th TWBC in 2021 which will be the milestone of the company's 100th anniversary.Our key
message also includes the touch, feel, see and experience of “Rise into beauty, Walk into life.” which
is announce today as an our corporate purpose for the celebration of 100th anniversary of Takara
Belmont in 2021. We are planning to have many fulfilling projects with an insightful future, full of new
discoveries for many people who are pursuing professional beauty around the world.

We are also planning to have you participate not only at the venue but also online as we navigate the
“new normal.”

We will announce the detail through our website:

Rise into beauty, Walk into life.

NZ2Xa82, LebelL [STESSIMO (ABelmont

ALL YOULIR W


http://www.twbc.jp
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The unstinting dedication to

craftsmanship behind “Made in J apan”
Since 1921

“\ V.pm.,,\.-_ T ".J

“Always put yourself in the customer’s shoes.” That’s been the basis of everything we do since 1921,
when our company was founded. Putting this principle into practice is the work of expert craftsmen whose skills have been honed over our company’s long history.
Takara Belmont’s “Made in Japan” label represents a promise of unrivalled quality and
individualised service that only products made in accordance with the strictest industrial standards can offer.

That’s a promise we’ll never break—that’s Takara Quality.

100th Anniversary

TAKARA |
|l1]3ELM01\T'I‘ Follow us !

" Click here p
TOKYO. NEW YORK. LONDON. FRANKFURT. PARIS. TORONTO. SAO PAULO. SEOUL. TAIPEl. SHANGHAI. SINGAPORE.
Tel.: +81-6-6212-3523  E-mail: beauty@takara-net.com Web: https://beauty.takarabelmont.co.jp @takara belmont global


https://beauty.takarabelmont.co.jp/
https://www.facebook.com/takara.belmont.global/
https://www.instagram.com/takara_belmont_global/?hl=ja
https://www.youtube.com/channel/UCrqo09d7dOvvyeGAxijt7AQ
mailto:beauty%40takara-net.com?subject=
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ECLECTIC EXTRAVAGANCE.

"TIMELESS AVANTGARDE" IS A TRIBUTE TO THE
TIMELESS BEAUTY OF WOMEN. THE FOCUS IS ON
PERFECTLY EXECUTED CUTS COMBINED WITH
CREATIVE ARTISTRY. SHORT CUTS ARE DEFINED BY
A SHORT, SOFT AND FEMININE BACK OF THE NECK.
VERSATILE STYLING.
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ARTISTIC TEAM ICD AUSTRIA e

<« BACK TO CONTENT
ICDMAGAZINE 33




Londa

PROFESSIONAL

W
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https://www.londaprofessional.com

ICD SWITZERLAND

ARTISTIC TEAM ICD SWITZERLAND e
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HAKE IT, STRAIGHT IT, SUPER-SIZE IT:

THE LONG BOB IS A FEW CENTIMETRES

LONGER THAN ITS CLOSE RELATIVE
THE BOB, YET IT IS JUST AS VERSATILE. IT
CAN BE WILD AND UNRULY, WITH LOTS OF
VOLUME, OR SMOOTH AND SHINY, WITH A
CENTRE PARTING.

<« BACK TO CONTENT
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eee® good hairday

QUEEN
OF THE
BLOW-DRY

GHD HELIOS

ghd lightweight professional hair dryer with
Aeroprecis™ technology drastically cuts blow-dry
time,” giving you ultimate styling control to achieve
smoother results* with 30% more shine.™*

#ghdhelios #queenoftheblowdry

LONG LIVE GOOD HAIR DAYS

*consumer testing vs. regular hair dryer.
**vs. naturally dried hair.

.J



https://www.ghdhair.com/

| SARGASSI « ICD ITALY
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EXPRESSIVE

STATEMENT  OF

CREATIVE FREEDOM. A FEAT OF

EXCELLENT CRAFTSMANSHIP THAT

UNIQUELY COMBINES ASYMMETRY

AND HARMONY IN BOTH CUT AND

COLOUR.



FASTER, SMOOTHER, PROFESSIONAL STYLING,
EMPOWERED BY STEAM

SteamPod 3.0

OUR 15" PATENTED STYLER THAT USES THE POWER
OF STEAM TO WAVE OR STRAIGHTEN ANY HAIR
TYPE, FASTER & SMOOTHER.

78% LESS DAMAGE* 2X FASTER, 2X SMOOTHER**
Protect hair and add shine, service after service.

NEWLY INTEGRATED WATER TANK
Style more than 1 full head of hair without refill.

ROTATIVE CORD
Maximise flexibility for straightening, waves and curls.

14% THINNER, 37% LIGHTER***
Free your service with enhanced ergonomics.

*vs regular straightener after 1S uses
“*instrumental test vs regular straightener
***instrumental test vs Steampod 2.0

“The updated, Streamlined design, integrated water feature
and rotating cord makes the Steampod 3.0 super-practical
to use backstage and has become a new favourite in my
kitbag - | am so amazed by the results!”

NEIL MOODIE, International Session Stylist and Steampod Styler

The rights to use those visuals are required from October 1%, 2019 to March 31%,2021. Beyond that date the use of those visuals shall be considered as a breach and you will have to pay any compensation that would be seek by the photographer.

LOREAL
PROFESSIONNEL
PARIS



https://www.lorealprofessionnel.com/int/steampod-3

"UOREAL

FOR THE FUTURE

[’ Oréal announces the
creation of its new
program “1.”’Oréal for
the future”:

€150 million to

support vulnerable
women and protect
the environment

In the context of the Covid-19 pandemic
and to address its consequences, L'Oréal
announces L'Oréal for the future, an un-
precedented social and environmental sol-
idarity programme to address the following
priorities:

e supporting organizations that sup-
port highly vulnerable women, the first vic-
tims of the social and economic crisis gen-
erated by the pandemic, with the creation
of a €50 million charitable endowment fund

e contributing to the regeneration of
damaged natural ecosystems and efforts to
prevent climate change, with €100 million
dedicated to environmental impact invest-

ing.

Jean-Paul Agon, Chairman and CEO of
L'Oréal, says: “Over the coming months,
our societies will face social crises giving
rise to situations of great human suffering,
particularly for the most vulnerable. At the

same time, we are fully aware that environ-
mental challenges are increasingly press-
ing. It is essential not to step back from the
sustainable transformation that the world
needs. We therefore wish to reaffirm our
commitment to the environment and to the
preservation of biodiversity, and to help mit-
igate the social crisis for women. These two
causes reflect the values and the historic
commitment of L’Oréal.”

€50 million to support highly vulnerable
women The L’Oréal Group, which has his-
torically been committed to supporting
women, is still there for them today, be-
cause women are disproportionately af-
fected by the Covid-19 crisis, particularly in
terms of job and income loss. They make
up a large majority of single-parent fami-
lies, and are increasingly forced to turn to
food banks to meet their most basic needs.
At the same time, domestic and sexual vi-
olence has increased worldwide, including
in France (+30%), particularly due to the ef-
fects of lockdown measures.

€100 million dedicated to environmental
impact investing in addition to its ongoing
long-term efforts to reduce its environmen-
tal impact as part of its Sharing Beauty with
All sustainable development programme,
the L’'Oréal Group has decided to engage
€100 million into impact investing, in order
to act upon two key environmental chal-
lenges:

e regenerating damaged natural eco-

<« BACK TO CONTENT
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systems: €50 million will be used to finance
marine and forest ecosystem restoration
projects that also create new social and
economic development opportunities for
the populations that depend on these eco-
systems (developing sustainable agricul-
ture and fishing, eco-tourism, sale of car-
bon credits). The fund, the L'Oréal Fund for
Nature Regeneration, aims to restore one
million hectares of degraded ecosystems,
capture 15 to 20 million tonnes of CO2 and
create hundreds of job opportunities by
2030.

e preventing climate change: €50 mil-
lion will be directed to financing for projects
linked to:the circular economy. With this
fund, the L’Oréal Group aims to contribute
to the quest for solutions and the creation
of business models that support the devel-
opment of a circular economy, particularly
in terms of recycling and management of
plastic waste.

The L'Oréal Group takes massive efforts
in all countries all over the world to ensure
that all of L’Oréal’s activities are respectful
of the planetary boundaries and count on
the defined targets until 2030.

With this sustainable development pro-
gramme, as well as its strong commitment
to ethics, its policy of promoting diversity,
and its philanthropic endeavours supported
by the L’Oréal Foundation and the brands,
the Group contributes to 15 of the 17 Sus-
tainable Development Goals set in 2015 by
the United Nations.



AUSTRIA

MVYNITAC VANIHA :OLOHd e VIHLSNY dOIl ¢ OHI - ZLIWNIFLS SINNVH

<« BACK TO CONTENT

ICDMAGAZINE 41



z
<
<
o
<
<
)
L
[ ]
.
S
N
=
%
©)
o
<
o

MARI OGAHARA ¢ ICD JAPAAN

UNK GLAM! SASSY, BOLD AND EXTRAVAGANT.

STYLES FOR REBELLIOUS DEVILS. SURPRISE IS THE ORDER OF THE

DAY WITH A WILD BLUE CROP OR AN ORANGE-BLONDE MORNING-
AFTER BOB - AS BOISTEROUS AS AN ENFANT TERRIBLE.
LONG LIVE EXAGGERATION.

<« BACK TO CONTENT
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Europe
France

North America Germany

United States

Belgium
Canada UK

Sweden

Norway
Denmark
Spain
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Profile

Aderans Co., Ltd., has contributed
to the development of total hair-related
solutions since its establishment in 1968.

Management Philosophy
Our greatest mission as the Aderans Group
is fo promote overall wellness through our hairrelated,
beauty and health businesses. VWe aim to help clients
worldwide attain physical and emotional wellbeing.
We also aim to bring smiles to faces, so they can fulfill
their dreams and live full, happy lives.

We strive for
"Product excellence”
“Technological expertise”
"Most educated in hairrelated, beauty and health
solutions with the highest levels of service”

Aderans Group has 67* companies

in 19 countries/regions.

(As of May 31, 2020)
*Including non-consolidated companies and
dormant companies

The Netherlands

Japan
Asia
Thailand
Philippines
Llaos
Taiwan
Singapore
China
Hong Kong
Korea

BOSLEY HAIRCLUB

We have five core brands: Aderans for men, ladies’ Aderans
for women and Fontaine for women in the domestic wig busi
ness; and overseas, Bosley for hair fransplantation services
and now Hair Club for comprehensive hair restoration
solutions for men and women.

Aderans


https://www.aderans.co.jp/corporate/
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Yoshihiro Tsumura
Group CEQ,

Representative Director, {
President

Aderans Co., lid.

Top Message

The Aderans Group celebrated the 50th anniversary of
Aderans Co., ltd., in 2018. Since its establishment in
1968, Aderans has grown and expanded its business
pursuits as a leading provider of fofal hair solutions. To
achieve our management vision of “Becoming a Good
Company” we have always been dedicated to the
creation of products designed to please our customers,
providing them with thoughtful and affentive services.

To provide effective ways of dealing with hair
problems, and to bring smiles to more people, we have
expanded our total hair solutions business worldwide in
North America, Europe, and Asia.

Our greatest mission, as the Aderans Group, is to
promote overall wellness through our hairrelated, beauty
and health business. Guided by the three pillars of our
management vision "ECSR Sampo Yoshi”, which incorpo-
rates Cusfomer Satisfaction (CS), Employee Satisfaction
(ES), and Corporate Social Responsibility (CSR). The
Aderans Group, as a whole, will strive to realize ifs
shared goals of “Product Excellence,” “Technological
expertise” and “Most educated in hairrelated, beauty
and health solutions with the highest levels of service”
in order fo establish itself as a global brand which can
make a contribution fo the entire world.

We humbly request your continued support and
encouragement.

AREUB IR =

RE E5

Nobuo Nemoto
Founder,

Chairman

Aderans Co., lid.

KA T TSR

TV —(RIEE)

Representative Director,

Aderans


https://www.aderans.co.jp/corporate/
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before® after”

WELLA

PROFESSIONALS

COLOR
FRESH

MASK

fdepositing mask

"Hair previously highlighted

and too golden ! **With Lilac frost

NEW COLOR FRESH MASK
ZERO DAMAGE COLOR DEPOSITING MASK
TO MAINTAIN OR TRANSFORM YOUR COLOR AT HOME

With beautiful true-to-tone fading*, visible shine & smooth hair feel

makechange

*Depending on the shade intensity, valid for all shades except Pearl Blonde, Lilac Frost, Golden Gloss, and Caramel Glaze.


https://www.wella.com/professional/en-EN/hair-color/color-fresh/color-fresh-mask#/?_k=0hnudv

JENNY HANDS

HAT DISCO VIBE. THE "SUPER NATURE”

COLLECTION HAS A HINT OF THE

70S, JUST BEFORE DISCO GLAMOUR
MORPHED INTO A PUNKY NEW-WAVE STYLE.
THE RESULT IS BEAUTIFUL BOBS AND MODERN
PIXIE CUTS WITH SUPREME GLAMOUR. IT’S
ALL ABOUT THE POLISH AND THE FINISH.

SACO INTERNATIONAL  ICD DENMARK ¢ PHOTO:

<« BACK TO CONTENT
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LEO MENDEZ ¢ ICD URUGUAY e PHOTO: ESTEBAN DUARTE

NCRONISMO

lN BALANCE THE INTERPLAY OF HAIR GIVES A
A, ALMOST LIKE A PATTERN. RICH COLOURS AND
RIES CREATE AN ARTISTIC, PAINTERLY EFFECT. AN
It ESIGN BY EXTRAORDINARY HAIR ART\STS._.i*:*:'-.'-'f*"
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r

BEAUTY BORN
FROM SCIENCE



https://www.systemprofessional.com/

b fads

SOPHISTICATED,  EXPERIMENTAL

AND SOMETIMES ALMOST QOUT-
LANDISHLY ~ STYLISH:  GRAPHIC
CUTS  WITH EXTRAVAGANT
FRINGE CONTOURS AND PUNCHY
COLOURS OF VERMILION AND
BLACK, TURQUOISE AND GREEN.
LONG HAIR WITH A WAVY TEXTURE,
BY CONTRAST, SEEMS ALMOST

DEMURE. XENON e |CD ITALY ¢« PHOTO : GIORGIO ATTANASIO

<« BACK TO CONTENT
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BRASIL

SUN QUEENS AND MAGICAL HEROINES: ARTFUL HAIR, MAKE-UP AND FASHION INSPIRATION FROM
BRAZIL CAN BE SEEN IN THESE ARTWORKS. THEY CELEBRATE THE MODELS” AFRICAN ORIGINS WITH
MAXIMUM OPULENCE.
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https://www.aderans.co.jp/corporate/

MARC M. MENDEN e ICD SWITZERLAND ¢ PHOTO: MAURICE SINCLAIR

SWITZERLAND

RANSFORMATION

L o Show the world who

} you want to be!
The"Transformation”
collection celebrates
the courage and cre-
ativity required to rein-
vent oneself.

The philosophy:
"WWomen wear their
hair the way they want
- NO Matter

what others say!
There are countless
trends and styles,
short or long: what
counts is individual
style that chimes

with your unique

personality.”

<« BACK TO CONTENT
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ICD INDIA

RICHA AGARWAL s
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INDIA

OVE LOOKS:

DELICATE

GIRLISH

ANGEL CURLS OR A

WHIMSICAL UP-DO.

EITHER COMPLETLY

NATURAL, OR ELABO-

RATELY STYLED.

FILIGREE BRAIDED

ARTWORK FOR

FASHION BRIDES.



It's no longer only about being in a
classroom to get your creative juices flowing.

REGISTER NOW

to access online seminars

) 255080 sesasman.  NIOXIN L?!;'j}q O-P-1 aha weDo/


https://education.wella.com/login/signup.php

AINVIERICArCANADA

HAIR CREATION

@AS‘.HION CONCEPT

NDIVIDUALNJ
BRAID. THE

THE PERSON

<« BACK TO CONTENT
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AGICAL WOODLAND FAIRIES WITH IRIDESCENT COLOUR NUANCES
IN DEEP GREEN, OPAL, TURQUOISE AND SOFT PASTELS. THIS
COLLECTION TAKES INSPIRATION FROM THE DIFFERENT HUES IN
BIRD FEATHERS AND BORROWS COLOURS FROM SEMI-PRECIOUS STONES.

<4 BACK TO CONTENT
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BLONDE & BOND IN ONE STEP

FOR THE BEST BLEACH PERFORMANCE

BLONDER
Up to 8 levels of lift.

W‘

Highest™ concentration of Cltrlc Acid & Glycine
bonding complex to protect bonds and keep
the hairs

FASTER
All in one step with no bonder additive —
needed for up to 15 minutes faster service. -~

*By L'Oréal Professionnel.

PROFESSIONNEL

PARIS

I_’OREAL

FESSIONNEL
PARIS

The rights to use those visuals are required from April 1%, 2020 to September 30, 2021. Beyond that date the use of those visuals shall be considered as a breach and you will have to pay any compensation that would be seek by the photographer.


https://www.lorealprofessionnel.com/int/hair-colour/blond-studio/balayage-bonder-inside
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URQUOISE-VIOLET-ROSE - HAIR COLOURS FOR FASHIONISTAS AND INSTA-QUEENS: EDGY,
WACKY, UNCOMPROMISING. THE COLOUR COMPOSITIONS ARE BOLD AND MASTERFULLY CO-
ORDINATED WITH THE CROPPED CUTS. COOL IT-LOOKS WITH EXPLOSIVE VOLUME AND EC-

CENTRIC COLOUR CLASHES. < BACK TO CONTENT
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ICD FINNLAND

VERYTHING SLEEK? THAT’S

EXACTLY WHAT IT’S NOT. THE

STRAIGHTENER CREATES MORE
THAN JUST ZIG-ZAG WAVES IN THE HAIR.
INDIVIDUAL STRANDS BECOME HIGH-
LIGHTS AND FINE HAIR GETS NOTICE-
ABLY FULLER AND MORE VOLUMINOUS.
THIS NEW KINK CREATES ACCENTS AND
ADDS A MORE REBELLIOUS DIMENSION
TO A SLEEK STYLE.

DMITRY G. PAVLOV

ARTISTIC TEAM ICD FINLANE

<« BACK TO CONTENT
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BUBBLE BATH OPI

GELCOLOR * INFINITE SHINE  NAIL LACQUER * POWDER PERFECTION LOS ANGELES
COLOR IS THE ANSWER

40 YEARS OF COLOR



https://www.opi.com/

N LOVE WITH

AVANT-GARDE.

BLONDE XL LONG

HAIR BECOMES PONYTAIL

ART WITH A WIDE VARIETY

OF TEXTURES. CRIMPED

HAIR SECTIONS, MULTIPLE

LAYERSORHAIR CREATIONS

INTERWOVEN WITH BLACK

STRANDS REVEAL A DAR-

ING ELEGANCE.

<« BACK TO CONTENT
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FONDATION GUILLAUME SWEDEN e PHOTO:
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\\_4\
WELLA

PROFESSIONALS

Gray coverage
just got cooler

NEW Resistant
Cool Cover shades for

100

COOL, OPAQUE,
GRAY COVERAGE

WELLOXON

PERFECT

55/02 1 66/02 | 77/02

makechange



https://www.wella.com/professional/en-EN/hair-color/welloxon-perfect/welloxon-perfect#/?_k=jts5im

RITA AGNOLI e ICD ITALY ¢ PHOTO: GIORGIA SARDELLI
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HERE IS AN ART TO WEAR-
_\_H\IG LONG HAIR. MUCH MORE
STRUCTURED THAN IN PREVIOUS
YEARS, THESE HAIRSTYLES RUN
THE GAMUT OF STYLES, FROM
BRAIDS AND BOLD WAVES TO
LOW AND HIGH PONYTAILS WITH
SOPHISTICATED TOUCHES.



i

HUAPING WU

LIQUANG ZHANG

HONGOBO GAO

&

WEIQING LUO

4

N
»
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(L3

POP ART. AVANT-GARDE. NATURAL BEAUTY. A STYLE
CLASH FROM CHINA. THE EXUBERANT AESTHETICS
OF THESE LOOKS ALLUDE TO POP-CULTURE ART
AND THOSE WITH A PENCHANT FOR EXTRAORDINARY
APPEARANCES. FROM NEON GREEN TO CANDY PINK,
THE COLOUR PALETTE AND THE HAIRSTYLES THEM-
SELVES ARE AS ELABORATE AND CRAZY AS CAN BE.

<« BACK TO CONTENT
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Find Your Beauty MY I L B O N

Transformative Solutions
for an Array of Hair
Concerns

Our extensive portfolio caters to a
multitude of individual concerns
giving magnificent results when
personalized by stylists.

Infused with SSVR-Silk™, every
product in the collection helps
restore hair’s integrity and shine,
while offering targeted solutions to
enhance manageability and ‘
appearance.

ANTI-FRIZZ®= VOLUME SCALP EXTENDED

miLBON
miLeon miLBeoOn miLBeon mIiLBON miLeon miLBeon

Instantly detangles, Weightlessly nourishes Intensively repairs and Visibly softens, repairs Eliminates frizz, defines Boosts volume and Normalizes the scalp and Rebalances the pH levels of the
leaving hair shiny and and enhances color reconstructs severely brittleness, and protects waves & curls, and blocks fullness while creating restores a healthy scalp and hair after bleaching
silky-smooth. vibrancy. damaged hair. against heat damage. humidity. bounce and body. balance. and coloring services.



http://www.milbon.com/en/global/

NATASHA BALABANOVA ¢ ICD UKRAINE ¢ PHOTO: DMYTRO BARANOV

FEMININITY GOES TS
OWN WAY,
OCCASIONALLY
PROVOCATIVE WITH
AN ECCENTRIC
RAZOR CUT, OTHER
TIMES HIP IN BRIGHT
ORANGE. ALWAYS
ORIGINAL AND
NEVER
MAINSTREAM.

UKRAINE

CYBER BEINGS FROM ANOTHER
DIMENSION: ICE BLONDE CREATIONS
WITH FUTURISTIC STYLE APPEAL.
AIRY-SOFT LOOKS WITH PLAIT DETAILS
OR WORN-IN HAIR ROLLS FOR

NEO-NOSTALGIC LOOKS.

<« BACK TO CONTENT
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SOUTH AFRICA

JETHRO SNYDERS
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SPORTY BRAIDS IN AN UNDONE LOOK. BRAIDED PLAITS WITH
A SEXY AND SENSUAL EFFECT. THE NEW CHAMPIONS ARE
FEMININE, SOPHISTICATED AND ABSOLUTELY STYLISH.
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GEL COLOR .

BREAKTHROUGH -
STAY STRONG TECHNOLOGY

\
\
|
1

.,.,_.__ y

| T DAY

!

QUALITY WEAR /
LASTING DURABIL/TY
& HIGH-GLOSS SHINE

©2020 OPI PRODUCTS INC. ® CALL 800.829.4422 OR VISIT OPI.COM. * BASED ON AN 81-BASE CONSUMER STUDY WITH PROFESSIONAL APPLICATION.

|
0-P-1 [V 0-P1
GELCOLOR § GELCOLOR GEL COLOR

s1ay TRl \ e STAY SHINY

2 BASE COAT . TOP COAT
iR {0TECTRIC OP COA
ASE FRUTECEY VERNIS DE PROTECTION

NEW! OP| GELCOLOR STAY STRONG SYSTEM

74% of clients felt that their nails were stronger wearing this
gel system compared to their natural naill™

#STAYONSTAYSTRONG


https://www.opi.com/

OLESYA RASSKAZOVA ¢ |ICD UKRAINE  PHOTO: ILYA AXIONOV

HE COURAGE

TO BE

AVANT-GARDE.

OTHERNESS. FRESHNESS.

BEAUTY. STYLE ICONS

LOVE FASHION

METAMORPHOSES AND

ARE CONSTANTLY

CHANGING THEIR LOOK.

TRANSFORMATION AS A

FASHION CONCEPT.

Tt

AR amll

<« BACK TO CONTENT
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UKIRAINE

EXTROVERTED
AND
PROVOCATIVE:
GREY, BLACK
AND NIGHT BLUE
AS A COLOUR
COMBINATION. A
SHORT CUT WITH
SHARP LINES,
LONG HAIR

WITH FEATHER
DETAILING.

THE STRONG
EXPRESSIVE
POWER OF THIS
FINISH IS
UNFORGETTABLE.

OLENA BONDARENKO/NATALIA ORLANSKA « |ICD UKRAINE





https://www.aderans.co.jp/corporate/
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e ICD GERMANY e PHOTO: MATTHIES WILHELM

STYLE MIX. TEXTURES ARE
FREELY INTERCHANGEABLE
AND MAKE THESE LOOKS
VERSATILE AND IMAGINATIVE.
CURLS AS AN UP-DO OR A SEA
OF WAVES. SHORTCUT WITH
XL VOLUME POWER. NATURAL
BEAUTY MEETS IRRESISTIBLE
SEX-APPEAL.

MANFRED HOHMANN

A NOSTALGIC LOOK: SOFT,
CASUAL AND DREAMY.
BLONDE CURLS IN A GIRLY,
STYLISH BOB. COMPLETELY
NATURAL AND EASY-TO-
WEAR. SIMPLY BEAUTIFUL.

UG » ICD GERMANY « PHOTO: EDGAR KRUG
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OLYMP

BEST SALON INSPIRATION

OLYMP GOES DIGITAL -
Online Consulting

OLYMP bietet eine profes-
sionelle  Online-Beratung
durch Einrichtungs-Exper-
ten: unverbindlich, sympa-
thisch und zum Wunschter-
min — natdrlich kostenlos!
Finden Sie unter vielen de-
signpreis-pramierten Pro-
dukten lhr Lieblingspro-
dukt beim LiveCam-Gang
durch unsere Ausstellung.

- https://www.olymp.de/videoberatung .

| W

A

GERMAN
DESIGN
AWARD
WINNER

OLYMP offers a profes-
sionell online consulting
with one of our furnishing
consultants: non-binding,
pleasant and whenever
you wish — free of charge!
Find your favourite pro-
duct among many design
award-winning products
during a live cam walk
through our showroom.

https://www.olymp.de


https://www.olymp.de/videoberatung/
https://www.olymp.de/

AUSTRALIA

EEP WAVES MAKE

UNSTRUCTURED

WAVY STYLES
LOOK WONDERFULLY SLEEK.
EXPANSIVE, ANGULAR AND
FLOWING IN AN ORDERLY
FASHION FROM THE TOP OF
THE HEAD DOWNWARDS,

THE WIDE CURVES ARE
REMINISCENT OF THE
GLAMOUR OF EARLY

HOLLYWOOD. DELICATE

PASTEL SHADES BLUR
INTO A SEA OF HAIR.

TERRINA BROWN e ICD AUSTRALIA ¢« PHOTO: CHRIS HUZZARD
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| PROFESSIONAL |

E
fagueo ('wul'.!"" figsen
SUBEIMIC SLIGLIMIG SUBLEIMIC
_ j N S SUBLIMIC supports the self-restorative ;-
\ -’ \ [ ( functions of hair and scalp, restarting your
) —
body’s own ability to regenerate its original
Hair Beauty From Within state of beautiful hair and scalp.
i
¥ -

Shiseido Professional Brand https://www.shiseido-professional.com/  Follow us on Instagram @shiseidopro_official


https://bit.ly/32xXSXc
https://bit.ly/3pjBH0H

ICD BRASIL
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HEY ARE THE QUEENS OF STYLE:
CASUAL, ELEGANT AND ABOVE ALL

ULTRA-FEMININE. URBAN STYLE QUEENS
GO FOR A DELIBERATELY NATURAL LOOK,
DYNAMIC TEXTURES AND SHIMMERING HAIR
COLOURS.

<« BACK TO CONTENT
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All roads
lead to Paris.

Discover the various
categories of seminars that
you can follow

with Intercoiffure Mondial.

249 RUE SAINT MARTIN
75003 PARIS

é
intertgy’hre

M O NUD I AL

PD\!\"EF:EL—I) BY }
intercoifure™N B / “ I‘b er
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https://www.intercoiffure-mondial.org/education/education-concept

WORLID ACADEIVMIY

New categories in 2021
Movement Star

Wigs in Fashion

Eyebrow & Lashes services

=

ICD Mondial enlarged its offer to
our members with services also for
Barber members,

ColourStar members

and Young Entrepreneurs.

g your mobile to get
the latest news from
Intercoiffure Mondial!

Intercoiffure World Academy

249, rue Saint-Martin | 75003 Paris ' www.facebook.com/intercoiffureworldacademy

Phone: +33 1 56 43 22 22 www.facebook.com/intercoiffure.mondial

Fax: +33 1 56 43 22 29

<« BACK TO CONTENT
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THE ONLY" NEUTRALIZING GLOSS

DIA LIGHT

THE ONLY* ACIDIC-GEL CREAM TECHNOLOGY
TO NEUTRALIZE & GLOSS ANY LIGHTENED

HAIR, THE FRENCH WAY

LOW PH GEL CREAM TECHNOLOGY
Balance the hair after any lightening with an
ultra-glossy result & +30% more conditioned hair**.

NEUTRALIZING GLOSS FOR ALL BASES
Customize the result thanks to our complete
palette, now with new shades for brunettes.

o

*By L'Oréal Professionnel. **Instrumental test.

NOW FOR BRUNETTES

LOREAL
PROFESSIONNEL
PARIS

The rights to use those visuals are required from April 1%, 2020 to September 30", 2021. Beyond that date the use of those visuals shall be considered as a breach and you will have to pay any compensation that would be seek by the photographer.


https://www.lorealprofessionnel.com/int/hair-colour/dia/semi-permanent-dia-light
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BULGARIA

RENI ILIEVA  ICD BULGARIA ¢ PHOTO: ART PIX STUDIO

ANTI-HAIR
LOSS SERUM

CEPYM NPOTUB
KOCOMNA]D

Lml

Product of Bugari

[ e 2~
& x 1) L,
Sandnete 5 -
N AR, e
VAR 3
g-*l :;:‘.‘h“’ k,

i

'
wy A

WHETHER CLASSIC OR PLAYFUL, 8
JOROUS OR ROMANTIC - UP-DOS LOVE g
SOPHISTICATED HAIR ACCESSORIES LIK
Vsl UBEARLS) FLOWERS OR SPARKLING TIAR-SSS
THE PLAYSWJTH STRUCTURES LOOKS
EDUCTIVE AND NOSTALGIC WITH A TOUCH

< BACK 10 CONTENT
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https://www.facebook.com/%D0%A1%D0%B5%D1%80%D1%83%D0%BC-%D0%BF%D1%80%D0%BE%D1%82%D0%B8%D0%B2-%D0%BA%D0%BE%D1%81%D0%BE%D0%BF%D0%B0%D0%B4-%D0%A0%D0%95%D0%9D%D0%98-%D0%98%D0%BB%D0%B8%D0%B5%D0%B2%D0%B0-102034548540335

Find Your Beauty MY 1 L B O N

Beautiful from the Inside out

At Milbon, our unique fusion of science and creativity ensures
every salon-exclusive product we create is delightful, easy to use,
and undeniably effective.

Working in partnership with leading stylists worldwide,
we at Milbon have meticulously studied hair

for more than 50 years—even at the nano level—

to help it achieve its fullest natural potential.

360

Beautiful Hair

360° Beautiful Hair

Hair that’s healthy and beautiful from any angle, inside and out
—that’s our approach.



http://www.milbon.com/en/global/

N INTERPLAY

OF SHAPES:

MINIMALISM
MEETS OPULENCE.
THE NEW FEMININ-
ITY IS INSPIRED BY
SASSOON AND THE
IDEA OF CREATING A
BLEND OF SOFTNESS
AND SHARPNESS.
THE CONTRAST IS
PROVIDED BY PLAY-
FUL PLAIT ART WITH
COLOURFUL FLORAL
RIBBONS. THE MAGIC
OF OTHERNESS THAT
DEFINES THIS GIRL
TRIBE.
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FONDATION GUILLAUME DENMARK

FG DENINIARK
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~ I'M NOT REALLY A WAITRESS O-P-1

GELCOLOR © INFINITE SHINE * NAIL LACQUER * POWDER PERFECTION A
COLOR IS THE ANSWER

40 YEARS OF COLOR



https://www.opi.com/

ASTRID STEINHOFF e JENS DAGNE ¢ ICD GERMANY ¢ PHOTO: BENJAMIN POE
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Aderans



https://www.aderans.co.jp/corporate/

WORLDWIDE CHARITY POWER

,\"\ O N X
(PN O

% Zs
"EDUCATION FOR LIFE
STANDS FOR FUTURE”

Intercoiffure unites the best hairdressers in the
world and has the highest standards in terms of
professional and human skills for its members.
This 1s the aspiration from which derived the
idea that the association shall also order to help
the people who are not on the sunny side of life.

MORE INFORMATION & DONATION www.education-for-life.com

CASA DO MENOR =~ o o TESOURINHA (BRAZIL)
RIO DE JANEIRO (BRAZIL) FORTALEZA (BRAZIL) \
For["af-eza \%
TesoURNHA
SELO MIRA (BOSNIA) TIMISOARA (ROMANIA) CAPETOWN (SOUTH AFRICA)
© Kinderzukunf \
A Do Kinderzukunft 2 A -
Rudolf-Walther-Stiftung ‘
/-————-5 3 :}/ 2
= I\ k4
~
N 7
MONTEVIDEO (URUGUAY) KYIV (UKRAINE) ODESSA THE EDUCATION FOR LIFE-

INDIA PROJECT

I BosSMCIL

ﬁ www.facebook.com/EFLCharity
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http://www.facebook.com/EFLCharity
https://education-for-life.com/

WORLDWIDE CHARITY POWER

"EDUCATION FOR LIFE STANDS FOR FUTURE"
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ARGENTINA

itanium silver or rosé blonde?

This coiffure plays with unusual colours.
The look is austere and unconventional,
the essence of a.strong personality.

MARIELA MALACARNE ¢ ICD ARGENTINA ¢ PHOTO: GUILLERMINA LANFRANCO

igh ponytails or big curls for more
dynamism. If you don't want to
lose a centimetre of hair, you'll
love these new long locks. Highlights in
champagne, honey or caramel in blonde
hair lend the entire style more depth.
This effect also works wonderfully with the
Shadow Roots technique - deliberately

dark-coloured roots with a very visible ' ..
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transition to lighter hair.
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#“NEVER SETTLE
% FOR ONE

& DEFINITION
% OF YOURSELF” ' '

@BILLYHUXLEY

Discover SEB MAN, a complete range of hair care, styling
and grooming products, for men who refuse to be categorized.
M A N % THE GROOMING LINE

é FOR THE UN\DEFINABLE MAN

SEBASTIAN

@SEBMAN _OFFICIAL


https://www.sebastianprofessional.com/en-GB/about-sebman

SAMUEL RUBIO ¢ ICD CHILE ¢ PHOTO: RODOLFO AGUILERA ARAVENA

BUT AlSOA LITTT,

F., GURLS ARE RESTRAIND.
ABOUT EXPERIME, FTNG AN
o _
E COOL CUYS FREM TOKIO
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GRAHAM HILL

GRAHAM HILL

GRAHAM HILL

L
L
=

GRAHAM HILL

AFRESH
o

" GET THE LOOK »

GRAHAM Hikk

www.grahamhill-cosmetics.com



https://www.grahamhill-cosmetics.com/

GEORGI PETKOV e ICD BULGARIA « PHOTO: DILINA FLORENTIN

IT's  ABOUT  MASCULINITY, REBELLION,
INDEPENDENCE. AN URBAN LIFESTYLE
INFLUENCES THE CUTS OF CREATIVE
SUPERMEN: STARK, SHORT CUTS, ECCENTRIC
DETAILS, AND PRECISE CONTOURS MAKE
THESE HAIRSTYLES A STATEMENT LOOK.
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Aderans


https://www.aderans.co.jp/corporate/

only

FONDATION GUILLAUME GERMANY ¢ PHOTO: F. ROSSBACH/A. RIEDEL

FERNANDO LEYENDECKER ¢ ICD ARGENTINA ¢ PHOTO: CECILIA ROGGERO

LAUREN DONALD e ICD AMERICA/CANADA ¢ PHOTO: IAN JACOB

GENTLEMEN'S ~ STYLE, GRUNGE  APPEAL  OR
INSTA-LOOK. STREET STYLES RANGE FROM CASUAL
TO RADICAL AND SOPHISTICATED. SHORT CUTS WITH
A QUIFF CELEBRATE A RETRO ELVIS STYLE, TOUSLED
TEXTURES EVOKE A SUBDUED GRUNGE, AND ECCEN-
TRIC CONTOURS ARE RESERVED FOR THE METRO-
POLITAN MAN.

ICD AMERICA/CANADA PHOTO Vel INNEVAAVSIoN\

ANNA PACITTO e
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GRAHAM HILL

GRAHAM HILL

GRAHAM HILL

GRAHAM HILL

GET THE LOOK »

pr www.grahamhill-cosmetics.com



https://www.grahamhill-cosmetics.com/

©2020 OPI PRODUCTS INC. e CALL 800.829.4422 OR VISIT OPI.COM. *BASED ON INSTRUMENTAL TESTING / \MHEN USED AS A SYSTEM AND MANUFACTURERS INSTRUCTIONS ARE FOLLOWED.

0PI

+  GELCOLOR

I .
GEL Colon ‘
STAB‘:S?;]F:TO G . .
BASE PROTEC | .
. -
TRENGTH
E NATURAL NAIL®

NEW! OP| GEL COLOR
STAY STRONG BASE COAT k.

Infused with calcium and vitamin complex, O

Nails feel strengthened during gel use. % giA\YON STAYSTRONG
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https://www.opi.com/

SEE YOU IN PARIS

1<

14-‘
intercoiffure
A [/

save the date

September 12t 2021
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